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Power of Social Media in Construction of 
People Identities 


by 
Safia Ramzan 
Abstract 


This thesis explores the power of social media in construction of people identities focus on 
agenda setting. It aims to look at the political, social, economic and entertaining struggle of social 
media to mold the identity of our Pakistani society. Social media enables identity something 
natural for the human experience. It is the agencies in real life, which give a source of names for 
different sectors, that stimulate the internet communities and the interactions they make within 
themselves. It is a powerful platform of media is to connect the different people of world for 
purposes of communication for exchanging their ideas, goods and services to make a powerful 
society. It is playing a vast role in construction of people identifies. It is an exploratory research 
that focuses around the role and power of social media in construction of people identifies or 
formation. The young generation has more opportunities for socialization in less time with low 
cost. Social interaction with friends, peer groups, colleagues, families across the global has become 
easier and cheaper. This thesis contributes towards enhancing the in-depth understanding of social 
media in shaping society change in development countries such as Pakistan. This content relays 


on the base of qualitative method. Today change in society is the indebted of social media. 


Chapter 1 


Introduction 


Social media is a stage for analyzing national as well as universal issues. The meaning of social 
media should be known before understanding the real impacts of social media on people in general. 
Social media means the relationship between people and its society in which they produce, share 
and exchange the ideas, pictures, videos and many other internet based programs. Online media is 
web-based and give users fast electronic correspondence of substance. Social media has made 
user’s life addicted of social networking sites like Whatsapp, Facebook, Twitter, MySpace, Imo 
and Instagram etc. Children are developing day by day with the mobile devices and many other 


sources. 


There are dual sides of using social media. The positive side, interpersonal organizations can go 
about as significant tools for experts. They accomplish this by helping young experts to advertise 
their talents and for business prospects. Social media websites may also be used to boost up 
communication professionally. The negative side, the internet browsing is loaded with a number 
of threats like physical and mental disorders, Cyber Crime, fear of missing out, impractical 
potentials, Negative Body Image, disturbed sleeping habits, general addiction etc. The social 
media platforms have a growing importance in our lives since they are the places where we 
“showcase” our living experiences. They also reflect a variety of dimensions regarding our 
position in the virtual and physical social life. Both of these factors make people to play certain 
characters in the social arena. The Social Network is gaining more and more importance in today’s 
world and has a deeper impact on the society as to the traditional media. Social media enables 
identity expression, exploration, and experimentation; something natural for the human 
experience. It is the agencies in real life, which provide a source of names for different sectors, 
that inspire the internet communities and the interactions they make within themselves. It is 
essential to comprehend the motives of agencies to have an understanding of the group interactions 
on social platforms. The enable individuals present themselves to others and determine the way 
they would like to be perceives in addition to helping them connect and interact with people, and 


participate in the activities they wish. Communicating online offers many ways to connect with 


others: individuals may or may not use their real names, and they can open as many accounts as 
they want to. This study explores practical aspects of identity construction, relating to issues virtual 
communities and social media. It also analyzes the probable reasons that individuals feel the need 
to create a virtual identity for themselves as well as “the spiral of transformation’, that is, the 
creation period goes ahead of the internet to reach the real life. This study also aims at 
concentrating on the virtual communities appearing in the social networks while questioning their 


social and cultural qualities and values. 


Platforms where all digital/virtual users with internet access can share content, express opinions 
about a topic and where communication and interaction processes intensely take place without any 
time or place limitation are defined as social media. Via social media, users come together with 
other users and are included in the communication or interaction processes. They can help other 
users, receive help from other users, answer the questions of other users and receive replies to 
their questions from other users. In this aspect, social media is one of the platforms where 


communication and interaction are most intensely experienced. 


Technological convergence and digitization, which allow traditional media to be carried to new 
types of media, have allowed audio, data and mass communication to take place in the same 
channel. Due to the internet making mutual data communication possible at the level of web 2.0 
the concept of social media has emerged. With the development of social media, circulation of 
information and news has taken on a structure that should be considered carefully given that its 


speed and dimensions are quite novel. 


Social media allows its users to establish contact with publicly known or unknown users to 
share a content, which the user likes, with other users. However, it should be kept in mind that 
other users can see information shared via social media. Technological developments that cause 
the current age to be named as the information age have also led to improvements in data transfer 
information sharing and information acquisition processes. With online platforms, mobile 
communication instruments, cameras, video talk and so forth, and the fact that both electronic 
systems and interactive systems meet with users have added a new dimension to communication 


and interaction. 


Online access provides drastically superior opportunities than previous communication 
technologies, leading to the fact that modern-day communication environments are defined as new 
media. Contents created by people and sharing of these contents, rapid dissemination and 
adoption of social media have created a social dimension to modern-day communication platforms 
Social communication platforms include communication and interaction that are established 
among users via online platforms. Due to the fact that social communication platforms enable users 
to transfer images, videos and information, all users can access all contents which they want to 
reach. Contents created by professional users enable non-professional users to create and share 


contents thanks to social communication platforms. 


Social communication platforms or social networks allow people to share their photographs 
and events with friends and to follow profiles and events of their friends by creating a digital 
identity. 

Facebook, LinkedIn, Myspace, Google Plus and Periscope, the popularities of all of which have 
been surging, are examples of commonly used social networks. The common characteristics of 
these social networks are that contents are produced by users and are shared with people who are 


in the same platform. 


There are different ways as to how identity is constructed in the world today. Considering how 
globalization has aided the way we interact and react to things around us, the term identity is a 
social and historical concept that comes as a result of communication with people around and 
within our surrounding. The question of online identity construction has already been explored 
many times. However, due to the fast development of technology and new methods of 
communication, it is still relevant to learn more about how identity changes and adapts itself to 
current communication platforms and channels. According to John T. Warren et al. in their book 
“Communication: A Critical/Cultural Introduction,” identity is the result of repeated actions, these 
actions are patterned, and identity is repeated patterns of human action. Therefore, I analyze how 
identity is constructed on Instagram, by trying to uncover patterns in posting behavior. The applied 
content analysis of Instagram accounts aims to reveal differences and similarities in posting 


behavior on Instagram between individuals from different cultures. 


Moreover, just as Hochman and Schwartz looked for patterns on Instagram posting and used the 
concept of “visual rhythm,” this paper also looks for patterns to figure out a “cultural rhythm.” 
The aim of the paper is to find out if there are different Instagram identity construction norms for 
each culture, or if a global identity construction norm dominates. As the research question being 
‘how is identity constructed on Instagram’, the research examines into Brazilian, Francophone, 
Nigerian, Slavic and Turkish context. The research question is studied within the context of 6 
different countries, separated by five cultures: Turkey, France, Russia/Ukraine, Brazil, and 
Nigeria. According to their great cultural similarities, Russia and Ukraine were analyzed together. 
For every culture, six accounts were taken randomly from public accounts, three males and three 
females for a total of 30 accounts. The users are between 18 and 30 years-old due to the urge to 
construct an identity and perform is crucial for this age group. Moreover, the target group needs 
to have between 100 and 500 followers because it is the average number most people on Instagram 
have. From those 30 accounts, the last nine pictures were analyzed and categorized into 11 
categories: selfie/a picture of the user, landscape/travel/nature, and social life and family, food and 
beverage, art and photography, fashion and design, politics and religion, animals, memes and 
graphics and finally sport. Those categories represent the different aspect of identity through the 
message it conveys and expands into the eight categories suggested by Hu, Manikonda, and 
Kambhampati; self-portraits, friends, activities, captioned photos (pictures with embedded text), 
food, gadgets, fashion, and pets. Based on Instagram pictures of both genders, the article 
distinguishes the global tendency of identity construction norms in all mentioned cultures. The 
research was made by using such methods as content and statistical analyses and semantic 
differential. At the hands of, amongst other, the theories of identity performance of Erving 
Goffman, John Berger’s signaling theory, and Judith Donath’s identity signaling theory, the 
gathered data is analyzed and conclusions are drawn. The research findings can be used for better 


understanding of online identity construction within particular cultures. 


1.1. Instagram 


Instagram is a photo-sharing application (Instagram 2014) and social network platform that was 
acquired by Facebook in 2012,in which the user can share the world through their eyes 


to showcase what they find interesting or important. 


The majority of pictures range from mundane events, such as what the 
user is eating, reading or listening to, to the events attended by the user; parties, 
concerts, get togethers, etc. The main takeaway from Instagram is that it is an 
extension of the user, which can be seen as a window into their daily activities. It 
gives users a chance to see what others are doing and gives the options to “like” a 
photo or “comment” on the photo. I propose that these sites are virtual areas for 
interpersonal interaction and therefore serve as locations for the development of 
the self. This research will hopefully help to understand how users on these specific 
sites create an identity and understanding of self-offline based on external validation 


and internalization of ideas measured by popularity of their posts. 


Instagram allows users to edit and upload photos and short videos through a mobile app. Users can 
add a caption to each of their posts and use hashtags and location-based geotags to index these 
posts and make them searchable by other users within the app. Each post by a user appears on their 
followers’ Instagram feeds and can also be viewed by the public when tagged using hashtags or 
geotags. Users also have the option of making their profile private so that only their followers can 


view their posts. 


As with other social networking platforms, Instagram users can like, comment on and bookmark 
others' posts, as well as send private messages to their friends via the Instagram Direct feature. 
Photos can be shared on one or several other social media sites - including Twitter, Facebook and 


Tumblr -- with a single click. 


Instagram is not only a tool for individuals, but also for businesses. The photo-sharing app offers 
companies the opportunity to start a free business account to promote their brand and products. 
Companies with business accounts have access to free engagement and impression metrics. 


According to Instagram's website, more than | million advertisers worldwide use Instagram to 


share their stories and drive business results. Additionally, 60% of people say they discover new 


products through the app. 
1.1.1 History of Instagram 


Instagram was started in San Francisco by Kevin Systrom and Mike Krieger, who initially tried 
creating a platform similar to Foursquare but then turned their attention exclusively to photo 


sharing. The word Instagram is an amalgam of "instant camera" and "telegram." 


The 10S app was released through the iTunes App Store on Oct. 6, 2010, and the Android app was 
released on April 3, 2012. The platform's popularity skyrocketed, with the company reporting more 
than 40 million active users just two years after launch. This caught the attention of Facebook, 


which officially purchased Instagram for $1 billion in the summer of 2012. 
1.1.2 Insta-Identity: The Construction of Identity through Instagram 


As a technology-centered society, we consume and make use of communication 
technology affordances daily. A person’s ability to curate, communicate, and perceive their 
identity through the exploration and sharing of selfhood has never been easier thanks to social 
media applications that promote user-generated content and encourage self-promotion through 
computer-mediated communication within a social network. This paper will analyze the role 
Instagram has in the construction of identity by reviewing existing literature on identity theories, 
with a focus on communication theory of identity (Hecht, 1993), as well as the methodologies 
behind representing self to see how they apply to the features and frameworks of Instagram. 
Instagram is a photo-based social media application that launched in 2010 and has 
proceeded to be one of the fastest growing social media networks globally, with over 1 billion 
monthly active users (www.instagram.com). “While no uniformly adopted definition of social 
media has emerged, the term is used colloquially to describe a set of features and tools that 
enable peer-to-peer communication in ways not supported by mass media which use a ‘one- 
tomany’ broadcast model” (Ellison & Vitak, p.205, 2015). There are a multitude of reasons why 
Instagram has become so popular among its users. A study from 2016 found the four main 
motives for using Instagram are surveillance/knowledge about others, documentation, coolness 


and creativity (Sheldon, 2016). Another study from 2015 found Instagram users have five 


primary social and psychological motives: social interaction, archiving, self-expression 
escapism, and peeking (Lee, Lee, Moon, & Sung, 2015). All of these motives can be understood 
as affordances facilitated through the features and frameworks of Instagram. The features and 
frameworks of Instagram that this review will focus on will include: posts, user profiles, feeds 
stories, highlights, hashtags, location services, and paralinguistic digital affordances such as liking, 
sharing, and tagging. This paper will analyze these features and frameworks to see how 


they afford the construction of identity. 


1.2 Facebook 


Facebook as a social substitute to create relationships supports the theory within this rese 
arch that 
more socializing is occurring in the online sphere. By creating an online identity, which 
is used to create these friendships with others, the user is participating in the selective 
process of identity formation discussed in the aforementioned articles. When these relatio 
nships are 
then taken into an offline scenario, the user assumes the role of their online identity and 


perform the identity that their counterpart has come to know, accept and understand. 


This study focuses on an identified research gap in the literature concerning the relations 


hip between social networking sites and user created identities. 
The importance of this research is due to the on- 
going usage of social networking sites 


and dramatic increase of users. Facebook has 1.19 billion monthly users, 874 m 
illion 


mobile users, and 728 million daily users as of October 2013 (Digital Marketing 


Ramblings 2014). Tumblr, a popular blogging site, has 216.3 million monthly 
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visitors and contains 109 million blogs as of May 2013 (Digital Marketing Ram 
blings. 


Instagram, a photo--sharing social networking app has 150 million users as of 


September 2013 (Digital Marketing Ramblings 2014). While these sites continue 
to grow, the time spent using and socializing through these sites increases as 


well. 


Facebook has 2.80 billion monthly active users (Facebook, 2021). If that number doesn’t blow you 
away, it also has 1.84 billion users that are visiting the social networking site on a daily basis. This 
means that users were visiting at least one of Facebook’s core products — which includes Facebook, 
WhatsApp, Instagram, and Messenger. Facebook first hit the one billion monthly active users mark 
in October 2012 and crossed the two billion active users mark almost five years later in June 2017. 
When it comes to social media, Facebook is the undefeated champion. Based on recent statistics, 
Facebook is the leading social platform, reaching 59.0 percent of social media users (eMarketer, 
2020). Since its creation, Facebook has ruled the world of social media, and it seems like there’s 
no stopping the giant. Though there are many strong competitors like Instagram, Snapchat, Twitter, 


and several others that are trying to compete, Facebook still stands strong among the competition. 
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Figure 1.1: Facebook Active Users (2021) 


Facebook - 


OBERLO 
The King of Social Media 


Facebook is the leading social 
platform, reaching 


09.0% 


of social media users. 


Figure 1.2: Number of Facebook Users among all Social Media 
1.2.1 History of Facebook 


Facebook, American online social network service that is part of the company Meta Platforms. 
Facebook was founded in 2004 by Mark Zuckerberg, Eduardo Saverin, Dustin Moskovitz, and 
Chris Hughes, all of whom were students at Harvard University. Facebook became the largest 
social network in the world, with nearly three billion users as of 2021, and about half that number 


were using Facebook every day. The company’s headquarters are in Menlo Park, California. 


Access to Facebook is free of charge, and the company earns most of its money from 
advertisements on the website. New users can create profiles, upload photos, join a preexisting 
group, and start new groups. The site has many components, including Timeline, a space on each 
user’s profile page where users can post their content and friends can post messages; Status, which 
enables users to alert friends to their current location or situation; and News Feed, which informs 
users of changes to their friends’ profiles and status. Users can chat with each other and send each 
other private messages. Users can signal their approval of content on Facebook with the Like 


button, a feature that also appears on many other websites. Other services that are part of Meta 
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Platforms are Instagram, a photo- and video-sharing social network; Messenger, an instant- 


messaging application; and WhatsApp, a text-message and VoIP service. 


The attractiveness of Facebook stems in part from cofounder Zuckerberg’s insistence from the 
very beginning that members be transparent about who they are; users are forbidden from adopting 
false identities. The company’s management argued that transparency is necessary for forming 
personal relationships, sharing ideas and information, and building up society as a whole. It also 
noted that the bottom-up, peer-to-peer connectivity among Facebook users makes it easier for 


businesses to connect their products with consumers. 
1.2.2 Identity construction on Facebook 


In our fast paced environment the social networking site Facebook facilitates 
easier and more efficient communication with many people at the same time, by 
connecting multiple audiences through one _ platform, ultimately enabling 
fundamentally new forms of interaction. Facebook’s popularity is reflected in the 
changes made to new technologies, to accommodate an even easier access to 
the site. Most mobile phones have incorporated direct links to the Facebook site 
into their software and nearly every company website on the internet has a so 
called Facebook connect button whereby Facebook members can share their 
interests, likes and activities with the people they are connected with through 
Facebook. Many internet services even give users the option to sign in with their 
Facebook user login. These are some examples that show how Facebook has 
permeated our daily lives. What started out as a platform to connect students on 
college campuses, has now become a major communication tool and a new way 
of socializing for people worldwide. In fact, Facebook has become so big that if 
compared to a country in relation to the amount of people using the service, it 
would be the third largest country in the world, with currently over 800 million 
active users. Photographs are a major element of how Facebook functions, as people are choosing 
Facebook as their preferred site for their consumption and 
dissemination of images. Moreover, every action people perform on Facebook 


or on other internet sites that are connected through Facebook, whether it is 
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sending a message, making a comment or simply reading an article online, is 
always accompanied by the profile image the user chooses and the user’s 
name. The image that people choose to represent themselves on Facebook 
thereby becomes hugely important because it is seen as a representation of the 


user’s identity. 
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Chapter 2 


Social Media as tool of Identity construction of people 


Identity is a complex concept addressed by researchers in various fields of study such as 
sociology, psychology, anthropology and philosophy. For the purpose of this paper, identity will 
be defined as a form of communication that is internalized and acted out by an individual as a 
social behavior (Jung & Hecht, 2004). With increasing advancement of communication 
technology and social media usage, this research is important for expanding socio-cultural 
perspectives of identity to include the theoretical digitized stages on which we now perform. By 
viewing online identity, how an individual presents themselves online, as an integral part of an 
individual’s holistic identity construction rather than a separate construction of self we then 
recognize that an individual’s identity can have both fluidity and multiplicity. Furthermore, we 
recognize this fluidity can exist while still maintaining authenticity and therefore understand the 


significant role social media platforms like Instagram have in the construction of identity. 


There are two schools of thought regarding the concept of identity: old school and new 
school. Old schools of thought view identity as a holistic representation of self with only one true 
authentic self. Within this old school thought, identity is used as a destination point and as a 
measure of character alignment. New schools of thought view identity as an ongoing project, 
multifaceted and fluid in nature. New school thoughts argue that every “self” we encounter is 
true to that moment, and there is no “true” self to find. This paper will focus on reviewing new 
schools of thought on identity and analyze how they can be applied to the construction of identity 


afforded by the features and frameworks of Instagram. 
2.1 Communication theory of identity (CTI) 


Communication theory of identity (CTI) focuses on “mutual influences between identity 
and communication and conceptualizes identity as communication rather than seeing identity as 
merely a product of communication or vice versa” (Jung and Hecht, 2004, p. 266). This theory 
focuses on both the individual and social components of identity and “posits that social relations 
and roles are internalized by individuals as identities through communication. Individuals’ 


identities, in turn, are acted out as social behavior through communication” (Jung and Hecht, 
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2004, p.266). Hecht (1993) suggests there are four frames of identity: personal, relational, 


enacted and communal. This paper will use Hecht’s theory to analyze how the features and 


frameworks of Instagram afford identity construction by looking at how all four frames operate 


collectively within the features and frameworks of Instagram. In addition to reviewed literature 


the following three figures will be analyzed: 


2.1.1 Insta-Identity: 


G edinburghuniversity Ti 
Sponsored 
ues, 


zf {X THE UNIVERSITY of EDINBURGH 


- MSc Data, Inequality 
and Society 


Learn More 


© Q ¥ 


82,309 views 


edinburghuniversity Develop practical skills to build inclusive 
and equitable global societies with the new MSc Data... mor 


Figure 2.1. edinburghuniversity (2021). Develop practical 
skills to build inclusive and equitable global socities with the 


new MSc Data, inequality and Society [Photograph]. 


arynewstv 


Sharbat Gula: 
Italy takes in green-eyed 
‘Afghan girl” 


© Q Y 


3,048 likes 


Figure 2.2. arynewstv. (2021). Itlay has given safe haven to 
Sharbat Gula, the green-eyed “Afghan Girl” whose 1985 photo in 
National Geographic become a symbol of her country’s war, prime 


Minister Mario Draghi’s office [Photograph] 
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2.1.2 Personal Identity 


The first frame of CTI is personal identity, which is an individual’s self-concept or selfimage (Jung 
& Hecht, 2004). Instagram stands out among other social media applications such as 
Facebook or Twitter for its focus on visual content over social networking or news sharing. One 
of the main features of Instagram is the ability for users to post and share photographs and videos 
onto their feeds. A feed, in the context of social media, is a term used to describe the list of 
posted content a user sees. Therefore, when looking at how Instagram affords the construction of 
personal identity it is important to look at the role of photography in the construction of identity. 
Van Dijk (2008) argues photography functions as a tool for identity formation when shared 
“Networked systems define new presentational contexts of personal pictures as sharing pictures 
become the default mode of this cultural practice. In many ways, digital tools and connective 
systems increase control over individual’s image exposure, granting them more power to present 
and shape themselves in public” (Van Dijk, 2008, p.71). In other words, sharing photographs 
affords an individual the ability to visually construct their personal identity. One form of 
personal photography that is very present and often shared on Instagram is what is known as the 
“selfie.” 

A selfie is a “self-generated and self-selected documentation to communicate the 
transitory message about oneself at a particular moment in time, typically taken with the use of 
smartphones and webcams for the purpose of immediate distribution to others via social media 
networks” (Soerjoatmodjo, 2016, p.139). Soerjoatmodjo (2016) argues that selfies afford self- 
expression and the ability to remember a specific moment in time which links to identity 
formation. Similarly, Van House (2009) argues by constructing memories through photographs 
an individual is constructing a personal narrative and self-understanding both individually and 
collectively. Shumaker (2017) notes individuals communicate identity largely through 
appearance. Instagram affords the ability to take a selfie through the readily available camera 
feature that functions within the Instagram app. A simple swipe right to access the camera or tap 
of the plus (+) symbol allows an Instagram user to take and share a photograph or video 
instantly, as well as edit it with various filters and photo settings. This feature affords users the 
ability to communicate through appearance by allowing them to curate their self-image and 
construct their personal identity through the photographs and videos they take and choose to 


post/share on their account. 
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Furthermore, when an individual “appears in the presence of others, there will usually be 
some reason for him to mobilize his activity so that it will convey an impression to others which 
it is in his interest to convey” (Goffman, 1955, p.4). In other words, individuals will usually seek 
out the best light to present themselves in. The ability to selectively curate how one is perceived 
is a unique affordance of computer-mediated communication that is afforded by capturing and 


sharing a photograph on Instagram. 


In face-to-face communication one cannot control every aspect of their self-presentation 
whereas there is a lot more control with computer-mediated communication. For example, an 
individual could capture twenty versions of the same subject in a photograph and then select 
which version they feel best represents what they are trying to capture. The act of selecting 
which image to present and share on Instagram affords users the ability to intentionally curate 
how they want their subject to be perceived, which is not as easy in face-to-face communication. 
This same concept can be applied to any perceived unfavorable attribute or quality of one’s 
identity that they selectively wish to not present. Walther, Liang, Deandrea, Tong, Carr, 
Spottswood, and Amichai-Hamburger (2011) describe this selection process as selective 
selfpresentation, which affords users the ability to exaggerate or diminish the characteristics they 


do or do not wish to portray online. 
2.1.3 Communal Identity 


The fourth and final frame of CTI, communal frame of identity, is how a group of 
individuals define their identities (Jung & Hecht, 2004). This can be seen in expressions of 
cultural identity that are shared through posts about food, style of dress, attending cultural 
events, or participating in cultural holidays that a user perceives as demonstrative of their 
cultural identity. Holland (2001) explores identity as a result of culture: “Identity is a concept 
that figuratively combines the intimate or personal world with the collective space of cultural 
forms and social relations” (p.5). Holland argues that identity is a social product and serves as an 
important basis from which people create new activities, worlds and ways of being. “Identities 
are our way of figuring the interfaces among these dimensions of collective life; our way of 
naming the places where society organizes persons and persons in turn reorganize, albeit in 


modest steps, societies; the pivots of our lived worlds” (Holland, 2001, p.287). With this 
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understanding our identity shapes the way we view ourselves and the role we assume in the 
world we live in. One major feature of Instagram that relates to the communal frame of identity 
is the ability to interact with other users within a shared community and/or culture through the 


act of liking, tagging and sharing. 


Paralinguistic digital affordances refer to the lightweight acts of communication such as 
liking, tagging, and sharing (Hayes & Wohn, 2016). These acts can be considered phatic in 
nature, which affords communication and interaction without a specific language or message 
associated (Hayes & Wohn, 2016). There are three main gratifications of receiving paralinguistic 
digital affordances: emotional, status, and social gratifications (Hayes & Wohn, 2016). On 
Instagram a user can like, save, tag, or share a post, which can all be classified as lightweight 
acts of communication. Within a network of followers, users can see what each other like and 
share. This type of surveillance affords an individual the ability to show their support/liking of 
other user’s content, which in turn builds upon their own presentation of self by building and 
supporting a community of people with shared interests and/or cultural identities. For example, if 
an individual who self-identifies as queer likes and/or shares the content of other queer people on 
Instagram they are actively constructing their cultural identity as a queer person by showing their 
involvement and/or support of other people in the queer community. In contrast to paralinguistic 
digital affordances there are also linguistic forms of communication that, when used on 


Instagram, can afford the construction communal identity 
2.2 Communication Issues Facing a Global Identity 


Everything has some ban or boon, likewise there are some issues related with the use of the social 
media and socialization. These issues are not that much complex which cannot be addressed. The 


major problems netizens facing are: 
2.2.1. The Internet as Our Central Station 
There are many issues related to the centralization of the Internet including following: 


e Internet user has no personal choice of content 
e The privacy of Internet user and data is at the stake 
e Single point of failure result in denial of access to all the dependent websites 
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2.2.2. Wired Communication 
Take a moment and think about how technology influences your communication with your 


friends, loved ones, and acquaintances. 


e How much of your interaction time is face to face? 

e How much of your interaction time is via a gadget? 

e Could you go a week without technology? 

e How has your use of the Internet shaped you, your communication styles, and your 


identity? 


2.2.2.1 Review 
The aspect of “privileged space” is reflected by the fact that Karen has access to the Internet 


because she is a member of the U.S. middle-class, but Sia who is from Burma, does not. 


e spatial zone dialectics 
e temporal zone dialectics 
e pop culture 


e Privileged space 


2.3. The Transformation of Local and Global Identities 


2.3.1. Local Identity 
Made up of ethnic values, practices, traditions of the local identity communal group. 
2.3.2. Global Identity 


Adopt and embrace international practices and values over local. Keep up with latest trends, 


technological advances, etc. 


2.3.3. Review — Multiple Choice 
The aspect of pop culture is reflected by the fact that Luigi, who lives in a remote village in the 


Italian Alps, carries a mobile cellular phone that uses the latest hip-hop music for ring tones. 
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e spatial zone dialectics 
e temporal zone dialectics 


e pop culture d. normative culture 


2.4 The Lens of Television: Identity Imitation 

Television is an identity supplier, provides escape from traditional-based cultural values, and 
forges 

sense of communal belonging. Children across the globe watch international programs based on 
the United States and values of pop culture and consumerism. 


2.4.1. Global Television Impact 


It shapes the way we see our world, influences how we form our stereotypes of people in 


different cultures/ethnic groups. 


2.4.2. Be Hip, Be Hot, and Pop Culture Impact 


e Pop culture supporters see the world as constantly changing, interdependent. 
e Opponents view pop culture as negative because it can damage culture boundaries and 


Westernizes intact, indigenous cultural groups. 
2.4.3. Outsourced Beats: You Are What You Can Dance To 


e Through music, common identity expression and connection with others. 
e Creates our rhythmic identity and sparks 


e acommunal sense of space and time. 
2.4. Pop Culture as Fashion 


Pop culture has become the norm of the day, it as emancipated by the social media and adopted 


by the whole world. This is how social media helpful in construction of people identities. 
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2.5.  e.netizen 


e-netizen is the generation of individuals, wired to the Internet via intersecting space, having a 
“hybrid” identity—both local and global. The term netizen is a portmanteau of the English words 
internet and citizen as in a "citizen of the net" or "net citizen". It describes a person actively 
involved in online communities or the Internet in general. The term commonly also implies an 
interest and active engagement in improving the internet, making it an intellectual and a social 
resource or its surrounding political structures, especially in regard to open access, net neutrality 
and free speech. The term was widely adopted in the mid-1990s as a way to describe those who 
inhabit the new geography of the internet. Internet pioneer and author Michael F. Hauben is 


credited with coining and popularizing the term. 


In the 21st century, this is made possible by the global connectivity of the internet. People can 
physically be located in one country but connected most of the world via a global network. There 


is a Clear distinction between netizens and people who come online to use the internet. 


2.5.1°. Review — Multiple Choice 
The e.netizen identity is a composite identity that is shaped by technology, by popular culture 


and by mass consumption. 


e Personal 
e e.netizen 
e global 


e local 


2.5.2. Characteristics of an e.netizen Identity 


e-characteristics: 


e Exclusive - Loyal to Internet, connection to world 


e Evolved - Comfortable borrowing identities 
e Explorers - As a consumer-based identity, in search of 


the next big thing 


e Emoticon ;-) (^_^, o(®_%)o, (*_*) - Save time & space 
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e Entertained - Insatiable appetite for 

e Energized - Bored easily, so constant sensory 
stimulation is needed 

e Engaged - Valuing group efforts at decision making, 


sharing of opinions 


2.5.3. Inverted Pyramid of e.netizen Identity 
2.5.3.1. Spatial Zone Dialectics 


e Internet provides privacy and anonymity and shared communal space. 

e Individuals experience solitude and tribal pole. 

e Individuals access the Internet in private space within solitude pole. 

e Web community allows individuals to interact without face-to-face contact. 


e Too much in the tribal pole and one may find themselves addicted. 


2.5.3.2. Review 
For the e.netizen spatial zone dialectics describes the tension between the solitude pole and the 


tribal pole. 


e solitude; tribal 
e popular culture; tradition 
e personal identity; social identity 


e monotrack; multitrack 
2.5.3.2. Temporal Zone Dialectics 


e Internet is allowing individuals to move between monochronic and polychronic time. 

e Monotrack focus: working on one project at a time. 

e Multitrack focus: tending to multiple e.net tasks or activities. 

e Monotrack e.netizens: concentrate on one project at a time via one medium. 

e Multitrack e.netizens: can surf, text, and blog at the same time. 

e Being-in-doing e.net philosophy—individuals fuse “being” with “doing mode” value 


dimensions: being with friends on Facebook while doing tasks. 
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2.5.3.4. Review 


The “being-in-doing” e.net philosophy means 


that e.net individuals can fuse enjoyment of the 


here-and-now moment with doing other task 


related activities. 


a. monotrack focus 


b. “being” 


c. “doing” 


d. “being-in-doing” 


2.6. 
2.6.1. 


2.7.1. 


Gadget Communication Patterns: 


Fast and Furious 


Gadgets have transformed the way we communicate with each other. 

Mobile phone was game changer, main distracter from face-to-face conversation; 
average users spend 209 minutes/day on phone. 

Mobile phones change conversation in public areas: we stay on our phones. 


The Tipping Point: 


Communication Pattern Changes 


Sharing Intimate Partners with a Gadget 


Our relationships may be affected. 

Japanese males find it difficult to have face-to face communication. 

Language Styles: Text, Tweet, Talk 

We use truncated language and emoticons to replace long sentences. 

For example, on a chat site: SITCOM (Single Income, Two Children, Oppressive 
Mortgage) 

Communicating to Be Social Change Agents 

Social networking allows for active engagement and involvement. 

Disaster relief, anti-regime protests, and peace activism supported via social networking. 


Social networking expands our intercultural relationships. 
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2.7.4. Present but Virtual 
e One of fastest growing trends in business is virtual teams and meetings. 


e There still may be intercultural misunderstandings, mistrust, and language barriers. 


A. Developing a sense of identity takes time, but in an age where time is compressed 
and in flux, our self-view can transform in an instant. 

B. Opponents argue Internet appeals to our 

worst instincts, makes us more 


C. e.netizens have ability to morph and fuse identity, and Internet shapes image 
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Chapter 3 


Literature Review 


This literature review aimed to gain a better understanding of the role Instagram has in 
the construction of identity by analyzing the communication theory of identity (Hech, 1993) and 
by reviewing existing literature on identity, as well as the methodologies behind representing 
selfhood, to see how they apply to the features and frameworks of Instagram. The features and 
frameworks of Instagram that were addressed in this paper include: posts, user profiles, feeds 
stories, highlights, hashtags, location services, and paralinguistic digital affordances such as 
liking, sharing, and tagging. It’s important to look at the relationship between social media usage 
and the construction of identity because anyone who uses social media is actively or passively 
constructing an identity that ultimately influences how they perceive themselves, others, and the 


world around them. 


Existing research in communication studies and identity is highly segregated. Often 
analysis of identity construction and the socio-cultural influences of social media applications are 
done independent of each other. There remains a lacking presence of research that bridges these 
concepts while analyzing a specific social media application. It is my hope that studies like this 
one will bring social media applications like Instagram to the forefront of current and future 
discussions of modern-day identity construction and performance. The study of identity dates 
back long before digital media ever existed, and as we continue to launch forward into a 
digitized world it becomes increasingly important that we expand socio-cultural perspectives of 


identity to include the theoretical digitized stages on which we now perform. 


This literature review will first provide backgrounds on the aforementioned social networking sites 
as well as publications followed by an introduction to Gündüz Ugur analysis of identity 
construction and finally, examine how Gündüz Ugur’s work informs current research in regards 
to the construction of identity through the use of the Internet. The research that I will be conducting 
will focus primarily on Facebook, and Instagram and the gratifications and identity validation users 
receive. While Facebook has been researched, and Instagram is relatively new and have yet to be 


discussed within the creation of identity and understanding of self. 
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Gündüz Ugur, (2017) says that social media enable individuals present themselves to others and 
determine the way they would like to be perceives in addition to helping them connect and interact 
with people, and participate in the activities they wish. Communicating online offers many ways 
to connect with others: individuals may or may not use their real names, and they can open as 
many accounts as they want to. This study explores practical aspects of identity construction, 


relating to issues virtual communities and social media. 


Nausicaa Renner (2019) explains that internet constantly confronts us with evidence of our past. 
Then he questions our society: Are we losing the chance to remake ourselves? He reviews all the 


loophole created in our society by the use of the social media mainly Snapchat as well as Facebook. 


Madison Ganda (2014) focuses on his study on social media mainly Facebook, Instagram and 
Tumblr. He says these social-networking sites are the main tools of construction of identities of 


people. By the use of different social media one can be what the stories on social can mold her. 


Tosun (2012) states that the main uses for Facebook include maintaining 
long--distance relationships, game  playing/entertainment, photo--related activities, 
organizing social events, passive observations, establishing new friendships and 


initiating/terminating romantic relationships. 


Norman (2013) offers the concept and definition of affordances as “the possible 
interactions between people and the environment” (p.19). He describes affordances as 
relationships rather than properties and argues that “the presence of an affordance is jointly 
determined by the qualities of an object and the abilities of the agent that is interacting” 
(Norman, p.11, 2013). In other words, an affordance is determined not only by what the object is 
but also by the person or thing that is interacting with it. When applied to communication 
technology, perceived affordances are key to how we use technology and how we understand our 
relationship with it. This paper will specifically use the concept of affordances when looking at 


how each feature of Instagram affords identity construction to users. 


24 


Chapter 4 


Aims and Methodology 


New trends of being a citizen of the 21st century lie in the success of the use of communication 
concepts such as technology based communication, information literacy, media literacy, 
information bombardment, effective decision making, etc. Media is not only an entertainment tool 
but also more likely to be an infotainment tool. For some, it’s a way to escape from the reality, to 
some others, it’s the virtual reality; yet for a great sum of people it is sometimes more important 
than the real reality. Spending so much time in front of screens and sharing files, life stories, 
profiles, opinions, etc. through a more interactive and systematic way, future people seem to be 
more active or less healthy with their pseudo-names, fake profiles, multiple identities and 
diversifying attitudes as well as endless efforts to position themselves regarding each piece of 
news. Thus, the social media brings us clusters, labels, discriminations and inequalities. 
The individual needs others to establish himself/herself. The self or identity has a 
psychological dimension such as feeling the self as a part of a greater body, sense of security, 
belonging to a social, emotional, political body or community with affective bonds of solidarity. 
The self or identity has a psychological dimension such as feeling the self as a part of a greater 
body, sense of security, belonging to a social, emotional, political body or community with 
affective bonds of solidarity. Identities also bring diversity: Each new identity has its 
compatibilities and incompatibilities. Individuals might reflect themselves differently in 
unexpected conditions and layers of communication. Each new layer of communication seems to 
require a different identity; each new grouping will blur or clarify, depending upon the others in 
the communication. Virtual networks create diversity in society, so reflexive society creates 
reflexive identities. The risk of stereotyping also impacts, and there will be many identities 


resembling each other in the same community. (Gunduz&Pembecioglu, 2014, p.39) 


The main purpose of this study is to develop a framework for understanding and analyzing 
social media as an autonomous social structure in which to construct an identity. This study also 
explores practical aspects of identity construction, relating to issues virtual communities and social 
media. It also analyzes the probable reasons that individuals feel the need to create a virtual 


identity for themselves as well as “the spiral of transformation”, that is, the creation period goes 
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ahead of the internet to reach the real life. This study also aims at concentrating on the virtual 
communities appearing in the social networks while questioning their social and cultural qualities 


and values. 


The present study has used the qualitative method to measure the power of social media in 
construction of people identities. The questionnaire is developed for netizens and in surveys three 
scales are used to access the attitudes of netizens. These Scales are: Likert Scale, Nominal scale 


and Ordinal Scale. 
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Chapter 5 


Objectives 


Media play an important role in creating and shaping of public opinion and strengthening 
of society. 

It provide us information about current news, gossips, fashion and the latest gadgets in the 
marketplace of people. 

Society is influenced by the media in many ways. 

It is the media which keep people updated and informed people what's happening around 
us and the world. 

Appreciate the important role of the Internet and other technologies in shaping everyday 
intercultural and global communication 

Explore the struggles, rhythms, and movements as global and local identities intersect 
Understand pop culture and other factors that shape local and global identity outlook 
Define the characteristics of an e.netizen identity and the differences among gliding, 
interfaced, and fixated e.netizen identities 

Compare monotrack-focused and multitrack focused work habits and be able to offer 
suggestions to manage these differences 

Have some fun conversations with your classmates and friends concerning the future trends 
of intercultural communication and accompanying changes in language styles, nonverbal 


fashions and gadgets, space and time dimensions, and global communication 
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Chapter 6 


Conclusion 


Depending on the user, the online identity formation can 

vary based on their personality. If the user feels as though they need to project a 
certain idea about themselves to others, they engage in such behavior to guide how 
they are viewed. Alternatively, if there is no such need to create an idea of identity 
for the audience, there is less projected identity, which in itself, also creates an idea 


and understanding of the user’s identity. 


Expressing one’s self on the Internet is a way to form close relationships with 
people that are met through social networking site and that users use Facebook as a 
social substitutes to create offline relationships and strengthen existing 
relationships. Therefore it is concluded that social media are powerful to construct identities of 


peoples. 
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